
Last month we reported that Florida Choice Management Services 

Inc of Orlando had closed its doors.  Shortly after we went to press, 

the offices of Florida Choice, Naples, were in the same predicament.  

The two companies were legally separate entities so the closure of 

one did not necessarily mean the closure of both.  However, seeing 

that a similar event was in fact taking place in Naples, Gary Young, 

owner of Universal Vacations, Fort Myers, stepped in and took on 

the homes.  Similarly to the Orlando situation, many of the homes 

were behind on taxes and utilities, which Gary brought up to date 

with his own investment.   

 "We are now 4 weeks into what has turned into a nightmare for all 

concerned, but we have got though it and with over 90% of our 

goal accomplished, we just have a few small niggle things to attend 

to" said Gary Young.  "All the owners that stayed with Universal 

have just had their first statement and we are going through the 

various accounting discrepancies left from Florida Choice Naples – 

all the owners outstanding utility bills, Homeowner Association 

payments and home insurance are now all current and paid in full.   

The new office is fully open and welcoming guests to Naples." 

"The reservations from Tour Operators' (TO’s), Direct Business and 

Owner bookings have all been loaded on the system  and contracts 

with existing TO’s have been honoured and new ones signed with 

TO’s that FCN were not dealing with." 

"We now have to go through all the homes get the standards back 

to where they should be and we have set ourselves a further 90 

days to get everything ironed out and running as it should be." 

Although operating out of the same office in Naples, Neil Woodward 

is no longer any part of the new operation and contrary to various 

reports sweeping the internet, Woodward received no monies from 

Universal Vacations.  

"With regard to FCN, it is a great shame to see a 21 year-old 

company like this spiral downhill and out of control in such a  short 

period of time, it should never have happened, but moving forward, 

we would obviously like to take on more inventory as this has 

dropped, especially over the last 6 - 9 months, and I feel that when 

previous owners get to see firsthand how we operate, they may 

give Universal a fresh chance" said Gary Young. 
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We have reached the summer recess 

which gives a chance to pause and re-

flect on events of the first half of the 

year. It has been a time when justice 

has finally caught up with several scam-

mers and visa fraudsters for practises 

indulged back in what could be regarded 

as Florida‟s recent heyday prior to 2005. 

We have also seen the demise of more 

management companies as the global 

recession and slow recovery continue to 

take their toll.  We must not forget that 

just as much as companies going out of 

business leaves owners out of pocket - 

there will be other owners that owe the 

company thousands of dollars which 

contributes to the downfall.  

We could be in a period of consolidation 

in the rental market when there are not 

many new properties being developed 

and rates could be lifted slowly - but, 

and it is a big but - astronomical flight 

prices for those who have to travel across 

the Atlantic are hampering the travel plans 

of many families.  As owners we really 

must turn to the US/Canada rental market 

where guests have less far to travel.   

This extends not only to having rates in US 

Dollars as well as pounds, but making sure 

that your website is clear to those for 

whom English is not a first language.  Au-

gust is traditionally a very quiet time for 

travel enquiries, so this is a good time to 

make any tweaks to your website to keep it 

up to date, fresh and appealing. 

We hope you have a wonderful summer 

wherever you enjoy it and we will be back 

with you in September! 

Best wishes 

Elle Hubbard 
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Sterling has had to concede another two 

cents to the dollar over the last month. 

It did not hand them over without a 

fight though. During the last week of 

May the pound managed to climb five 

cents higher before losing its footing 

after a batch of weak economic data. 

From there it was downhill all the way 

through June. 

Nervousness about the euro and Europe 

remains a major consideration for inves-

tors. Britain would not be immune to a 

sovereign default by Greece or to any 

knock-on failures in Ireland or else-

where. Quantitative easing is a specific 

worry for sterling. Everyone thought it 

had finished last year; now the Bank of 

England has revived the possibility of 

Moneycorp U.S. Dollar Update 
another round of QE. By contrast, the Fed 

has all but promised there will be no third 

round in the States once QE2 has run its 

course this month.  

The uncertainty surrounding Greece is al-

most tangible. As long as it lasts - and es-

pecially if investors' worst fears are met - 

the dollar will be wanted as a safe haven. 

 

 

REFINANCE OR PURCHASE YOUR FLORIDA PROPERTY 

TODAY‟S LOW START RATE OF 3.5% 

Orlando: (407) 924-1838 

Tarpon Springs: (727) 945-7722 

London: 020 7193 4300 

www.connectms.com 

mike@connectms.com 

Term Jun 30 

Fixed 30 Yr 4.53% 

Adjustable 1 Yr 2.80% 

For trend indication only.             

Source: Freddie Mac 

 

AVERAGE MORTGAGE RATES 

Subscriber Benefit:  

Subscribers to Florida Homes and Travel who open 

a Trading Facility will have Moneycorp‟s £15 fee 

waived for all transactions they complete with them 

and will receive a Privilege Card entitling them to 

commission free currency and a 1% improvement 

on the exchange rate at any of the TTT Moneycorp 

currency exchange bureaux locations. 

Tel: 0207589 3000 

http://www.connectms.com
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The Vacation Lodge hotel on US 192 

near Old Lake Wilson Road (about a mile 

from Animal Kingdom) was destroyed 

by fire at the end of June, displacing 

about 150 people, some of whom were 

'extended stay' guests.  It was also 

reported that 8 people, including 2 fire-

fighters, were hospitalised after the roof 

collapsed.  According to the Osceola 

County Code Enforcement, it had been 

trying to work with the hotel owners for 

over two years on violations including 

lack of fire extinguishers and hallway 

lights, plants blocking fire hydrants and 

an unmonitored sprinkler system.  On 

June 2nd the code enforcement 

investigators began fining the owners 

$900 every day for the unfixed 

violations, racking up bills of $22,000 

plus back taxes of $600,000.  

I-Drive Investors LLC has dropped plans 

for an amusement park at the top of 

International Drive next to the Festival 

Bay shopping mall.  The park had called 

for several roller coasters and other thrill 

rides, but the Municipal Planning Board 

had refused to change zoning on the 78-

acre parcel, which is currently zoned for 

residential development only. 

Low water levels are being blamed for 

two dog attacks by alligators last 

month.  Whilst little dogs are known to 

be snacks for the reptiles, a 110 pound 

labrador and a 100 pound pit bull have 

both been recent targets of larger 

gators in the Central Florida area.  The 

pit bull died, but the labrador was saved 

with serious injuries after the alligator 

was shot in the head by a trapper. 

Comcast's NBCUniversal has officially 

bought the stake in the Universal Orlando 

theme parks that it did not own, paying 

$1,025 billion for the privilege. 

News Roundup 
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Senators Marco Rubio and Bill Nelson 

appear to both have been targets of 

powdery substances in letters during 

late June.  The powder seems to be 

corn starch rather than anything more 

threatening, but with the two senators 

on opposite sides of the political divide 

the motive behind the letters is 

unclear. 

Conceptual Performance artist 

Brian Feldman waded into the row 

between the owners of the Sun Gas 

service station by Orlando 

International and the city of 

Orlando last week. He hung a sign 

around his neck in the style of a 

gas station price list listing the 

current price per gallon of the 

various fuels, for around 6 hours.  

He dealt with a variety of 

responses from drivers, from 

approval for his actions, to strong 

disapproval of the amounts from 

those that thought he worked for 

the company! The station owner 

came out to ask where he had 

parked his car, perhaps with a 

thought to trespass, but Feldman 

doesn't have a car! The station is 

currently being fined $250 per day 

for defying an ordinance that 

requires them to display its prices 

for what is, in fact, the most 

expensive fuel in the U.S.A.! 

The MIA Mover is due to open this 

autumn, replacing around 60 shuttles 

that currently ferry passengers from 

Miami International Airport to the new 

rental car facility nearby.  The MIA 

Mover is a 1.25 mile elevated people 

mover similar to a monorail that will 

take passengers directly between the 

two locations. 

The Florida Depart-

ment of Health has 

issued a statement 

to reassure residents 

that green 'sprouts' 

grown in Florida are 

not associated with 

the E-coli outbreak 

in Germany which 

has concerned so 

many in Europe. 

The final space shut-

tle launch is sched-

uled for July 8th 

when a record 

breaking crowd is 

expected. with 

around 1 million 

people expected to 

attend, viewing 

spots will need to be 

taken before sunrise! 

Arkefly, a Dutch air-

line in the TUI travel 

group celebrated its 

first flight to Sanford 

from Amsterdam on 

24 June, stopping off 

at Miami.  

United Airlines suf-

fered a computer 

glitch  on June 17th 

that lasted for ap-

proximately 5 hours 

into the night and 

caused travel disrup-

tion across the coun-

try as flights were 

delayed or cancelled. 

An armed robber 

demanded cash 

from a Dunkin’ 

Donuts store in St 

Petersburg - along 

with two glazed 

donuts! 

9720 Commerce Center Court  

Ft Myers, FL, 33908 

USA & Canada: 1 -866-845-5226 

UK Freephone:    0800 -652-7795 

E-mail: sales@univacus.com  

Web: www.univacus.com  

Universal Vacations have been supplying a mixture of Vacations homes, Condominiums, Town -Houses 

and Beachfront Homes and Suites along Florida's Gulf Coast for over 23 years, with offices in Sarasota/

Bradenton, Naples and its head office in Fort Myers.  

Contact Universal today for more Information on how we can assist you in all your rental & property 

management needs.   www.univacus.com  

Universal Vacations offers various types of property management, from our 

traditional Rental and Management package through to our home watch ser-

vice Universal Vacations have the ability to specifically design a management 

package to suit your exact needs in the care of your property.  

Å Full rental and management service  Å Full management service  

Å Long term residential service   Å Home watch service  

http://univacus.com/../propertymanagement.html#fullrentalandman
http://univacus.com/../propertymanagement.html#fullman
http://univacus.com/../propertymanagement.html#longterm
http://univacus.com/../propertymanagement.html#homewatch
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Å The ordinance or law must have been in 

place at the time that loss occurs.  

In case there are others who would like to 

know what this is Christine Allen of Florida 

Chartered Insurance Group explains: "If 

something were to happen to the home 

and the home had to be completely rebuilt 

this ordinance would come into play.  

If the home is a little older and the county 

or city ordinances have changes this will 

help with additional costs of this. For 

example, to rebuild the home the 

foundation has to be 10 feet back, this will 

pay for the additional concrete and building 

codes." 

Castle Key Indemnity Co and Castle Key 

Insurance Co are seeking  36% and 31% 

statewide average rate increases 

respectively.  The two companies 

formerly made up Allstate Floridian 

Insurance Co.  

The Kissimmee Convention and visitors 

bureau is running a competition called Your 

Kissimmee Story , asking for stories of your 

'firsts' or „favourites‟ or cherished 

memories of Kissimmee that will feature on 

the website and be entered into a weekly 

competition to win $1,000.  More details at 

www.visitkissimmee.com/leisure/ 

Seminole County commissioners have 

decided not to continue with a one cent 

sales tax in Seminole county with the 

result that from January 2012 Seminole 

will have the cheapest sales tax in 

Central Florida.  In Orange and Volusia 

counties sales tax is 6.5% while in Lake 

and Osceola the tax stands at 7%. 

Florida homeowners can expect to see 

substantial increases in renewal 

premiums over the next year or so.  

The effects of the new insurance law 

will come into play, but the cost of re-

insurance is significantly higher 

following the earthquakes in Japan 

and New Zealand, the floods in 

Australia and the recent tornadoes in 

the Midwest this spring. Combine all 

this with a new hurricane computer 

model in use by the industry that has 

virtually tripled the risk estimates in 

some areas previously considered 

safe and we have the perfect mix for 

steep rate hikes. 

Enclosed With our insurance renewal 

documents was a notice to the effect 

that we may wish to purchase Law and 

Ordinance coverage. The more detailed 

explanation is as follows: For an 

additional premium, we will provide 

coverage for costs associated with the 

enforcement of any ordinance or law 

regulating the construction, repair, or 

demolition of a building or structure 

insured under this policy subject to the 

limit and conditions described below. 

CONDITIONS 

Å Coverage provided by this 

endorsement only applies when damage 

by a Peril Insured Against has occurred 

to your Dwelling or Other Structures. 

Å The coverage provided by this 

endorsement applies to additional costs 

of construction, repair, or demolition, 

including the costs of removing debris, 

directly attributable to ordinances or 

laws regulating such. Coverage will not 

be available to cover increases in costs 

attributable to any other factors. 

IN BRIEF: 

A $210 million tax re-

lief bill that will reduce 

the water management 

part of property taxes 

by around 30% has 

been signed by Gover-

nor Scott.  The relief 

will be seen on prop-

erty tax bills in 2012. 

A Texas tourist was 

bitten by a pygmy rat-

tle snake whilst stay-

ing on the Windsor 

Hills Resort near Dis-

ney World and ended 

up in the intensive care 

unit at the hospital in 

Celebration.  In fact, 

he had just arrived at 

the resort that day and 

on a trip to the pool 

spotted the snake and 

tried to kill it, this is 

when the snake bit his 

thumb.  Pygmy rattle 

snakes are common in 

Central Florida and 

while not fatal, they 

are venomous. 

Kissimmee is to install 

10 red-light cameras at 

its busiest locations by 

mid-August.  A ticket 

for running a red-light 

is $158 which in the 

case of a rental car is 

billed direct to the 

renter. 

 

At least 2,000 people 

were stung by jelly-

fish in Volusia 

County over the July 

4th weekend. 

http://www.visitkissimmee.com/leisure/
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American Accountant 
for assistance with US Federal, State & County tax filing.  ITIN application, Property Tax, finance and mort-
gage advice.  FIRPTA refund Withholding Certificate (8288-B) application when selling. 

   Jan Marie Doughty CPA (Certified Public Accountant)  

has been assisting UK and other non-resident owners of Holiday Rental property in the USA for eighteen 
years with;- Federal Tax Returns (1040NR), Tangible Personal Property Tax Returns, FIRPTA refund & 
8288-B applications,  ITIN application and representing clients before the IRS.  

               Contact Jan Marie Doughty CPA for a chat or further details  

Main Office - 3000 N. Atlantic Avenue, Suite 208, Cocoa Beach  FL 32931 USA  Tel  001 321 784 8329 
UK Clients - P.O. Box 41, Chichester, West Sussex  PO20 1UZ United Kingdom     Tel      01243 536026 

website  www.JanDoughtyCPA.com or email Admin@JanDoughtyCPA.com   
Fax: 001 321 784 8321 
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Product Recall: 

Circo Child Booster seats 

sold in Target from 2005- 

2009.  restraint buckle 

can open unexpectedly 

allowing child to fall. 

 ̔ www.cpsc.gov 

IN BRIEF: 

Regional Southwest 

Florida Airport at Fort 

Myers welcomed the 

first direct Monarch 

flight from Aalborg, 

Denmark on June 

28th with a water 

cannon salute. 

The iconic fountain at 

Orlando's Lake Eola 

Park was rededicated 

following extensive 

repairs during July 

4th celebrations. 

Islamorada is to get a 

Winn Dixie supermar-

ket following a vote 

by the 5-member Vil-

lage Council. It will 

be built at mile 

marker 81 on Upper 

Matecumbe Key be-

tween U.S. 1 and the 

Old Highway. 

Wells Fargo signs will 

replace Wachovia's 

bank signs this week-

end at more than 230 

branches across the 

southeast of Florida.  

Wells Fargo bought 

Wachovia in 2008. 

Wal-Mart has re-

vealed plans to open 

up to 10 new, smaller 

stores in South Flor-

ida by the end of 

2013. 

A Naples couple had a shock when they 

went to answer the banging on the back 

door.  Instead of the next-door 

neighbour as expected, they found an 8-

foot alligator on the garage doormat! 

The Jacksonville and North Florida area has 

recently been plagued by smoke from 

wildfires in the region and in Georgia.  

Hoteliers on the coast report cancellations 

due to the smoke, and visitors bureaus 

received many calls from potential tourists 

concerned about smoke levels.  On some 

days the Air Quality Index has risen to 

unhealthy levels when children, the elderly 

and those with heart and lung problems 

are advised to against exertion outside. 

South Florida will see the opening of 10 

new consumer gadget and appliance 

hhgregg stores  over the next month or 

two, along with a huge new marketing 

campaign as the Indianapolis based 

store attempts to ‘blanket’ the area. 

There are 5 hhgregg stores in the 

Orlando area. 

Water storage and treatment facilities on 

Marco Island are so efficient that a 7 

strong delegation from China came to 

study the aquifer storage and recovery well 

and the re-use system for waste water.  

The weather systems in Shanxi Province 

and Southwest Florida are very similar with 

a brief rainy season that make storage of 

freshwater essential.  The Marco Island 

facility stores the fresh water underground 

in a freshwater 'bubble' surrounded by 

saltwater, and then when water is needed 

it is removed from the bubble.  It is 

considered very good for the environment 

as it helps maintain the water table and 

removes the need for large reservoirs on 

the surface. 

Taqueria del Sol, a Mexican 

restaurant specialising in Taco's 

with a location in London, is to 

begin opening units in Florida 

after a franchise deal was signed 

with the owner of Five Guys, 

Burgers and Fries, based in the 

Jacksonville area.  The first 

Taqueria is expected to open 

within a year, with sites being 

scouted in Jacksonville, 

Gainesville and Orlando. 

Both Marco Island and Coral Gables 

have made the final 6 in a 

competition to find the most 

Beautiful Town in America.  

Sponsored by Rand McNally and 

USA today, 30 towns have entered 

the five different categories of Most 

Patriotic, Most Fun, Friendliest, Best 

for Food and Most Beautiful.  The 

winners will be announced on July 

22nd in New Orleans. 

On June 13th, Miami International 

Airport welcomed the first A380 to 

the airport courtesy of Lufthansa's 

new daily flight from Frankfurt to 

Miami. MIA is the first airport in 

the South eastern states to get a 

A380 service. 

A crucial University of South Florida 

research project examining the 

impact of last year's Deepwater 

Horizon oil spill on the often 

overlooked ecosystem of Gulf 

beaches will continue after winning a 

coveted grant from a BP-funded 

research program.  The grant, 

estimated to be less than $50,000 

over the next three months, will 

allow research to continue into last 

year's epic spill. 

Coastal News 

http://www.JanDoughtyCPA.com
mailto:mailto:Admin@JanDoughtyCPA.com
http://www.cpsc.gov
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Page 6 Marketing your home 

One of the key decisions that you will have made along the way of the buying process, is how involved you are 

going to be in marketing your home.  If you have decided to be  hands off owner and have thoroughly 

researched your management company with that choice in mind then you probably won‟t be worried about this 

side of things.  We hope that you have taken our advice and will not be a completely silent partner in this 

arrangement to protect your investment, but if you are comfortable in your decision than you should now be able 

to relax and enjoy your ownership whenever you visit. 

If you have decided to be thoroughly hands on, you may now be wondering how and where to advertise your 

home.  Our survey found that on average, 26% of rentals are achieved via a Villa listing site.  Most villa listing 

sites have their own forms to which you add your information and pictures to advertise your home.  You may or 

may not be allowed to also enter your own website address (More on this below) and contact details.  Some 

listing sites keep all communication through its own systems - particularly if payment is via a commission basis 

per booking because the owners will want to know just how many bookings you have obtained.  Other sites may 

charge an upfront fee for displaying your villa and these may be less particular about directing traffic „off-site‟ to 

your own web page because they have already received their fee.  There are a few other websites promoting 

other Florida based products that will also allow free advertising of villas to generate traffic.  You may like to try 

and get your home advertised in as many places as possible or you may prefer to concentrate on finding a few 

sites generating the most rentals.  When weighing up that decision you should probably take into account the 

amount of time you have available to answer enquiries.  With larger villa listing websites, people will often get 

tired or bored of looking through so many villas and send out a general enquiry. This will go to the inbox of as 

many owners as have been included in the filter for the search which could be all the 3 bedroom homes, or all 

the homes on a subdivision or all the homes with a particular facility.   It can get very frustrating trying to 

respond to these general enquires because really, if you are not in the first two or three responses, the guest will 

probably not bother getting back to you.  Replies to enquiries should be as helpful and friendly as possible, being 

sure to answer any questions asked, along with providing lots of useful information that could help prolong their 

interest in your property.  We have seen responses along these lines “do you have any availability for these 

dates?”  reply: “yes we do.”  Not the sort of response to set a guest‟s mind alight with possibilities!  A lot of 

owners like to maintain an availability calendar on their website - this is a very useful gadget, but bear in mind, 

when you receive an enquiry like the one above, it may not be that the guest has not looked at your calendar, 

more that they are opening a dialogue and giving you the opportunity to offer them a discount! 

Discounts are a thorny subject for many owners.  In the recent past the vacation villa has suffered from rather 

an over-abundance, and many owners were driven to ask very low rates or feel like they could get no rentals.  

One business model that seems rather successful is to work out your bottom line, and then display it for a bit 

more on the website.  This will give you the opportunity to offer a „discount‟ for good length or advanced rentals.   

To justify the best rates, your home must be maintained to the highest possible standard and decorated 

accordingly.  Furniture packages provided by developers are historically very cheap, both in price and looks!  It is 

well worth either shopping for yourself and getting some individuality, or replacing key items in the package as 

soon as possible!  Guests are getting very villa savvy, and also have high expectations about facilities around the 

villa such as flat screen t/v‟s, DVD players, games, baby equipment, games rooms, wifi, etc. 

You will be able to advertise all these wares to perfection on your own website.  Our latest survey found that on 

average, 18% of rentals were generated through the owner‟s website, so it is worth spending time and/or money 

getting the best website you can realistically afford and maintain. But don‟t go overboard on special effects that 

cause pages to load slowly - this puts people off. Pay particular attention to spelling, as the most wonderfully 

professional looking websites can be severely let down by poor spelling.  Have a good gallery of photos so that 

guests can imagine themselves in your home (preferably on one page to save navigation) - and get creative, 

describe your surroundings, your special views or the wonderful features that made you choose your home and 

location.  Availability calendars are desirable more than essential, but whether you have one or not it is 

important not to display a street address or any details that could really identify your home to those who have 

not paid to occupy it!   

We have not mentioned any listing websites, this is because success on a website is very subjective and different 

people have different success criteria.  One thing we would suggest is that you try is searching on the web as 

though you lived in a different country (using google.fr) for example, and see if you can find any websites 

targeting a non UK or US demographic - this could be your niche! 

Finally, actual contact details are far preferable to anonymous forms, this may be the first time your potential 

guest has made their own arrangements, and with so many scare stories out there to frighten them, it is 

important to set their mind at rest about your ‟accessibility ‟ as quickly as possible.     
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Florida EcoSafaris 

Florida EcoSafaris at Forever Florida (www.FloridaEcoSafaris.com) is the location of a groundbreaking new 

ecotourism experience. The Cypress FlyCycle will take guests on a fun and relaxing cycle ride through the 

treetops of the 4700 acre Forever Florida Wildlife Conservation Area in St. 

Cloud, Florida. Yes you read that right, cycling through the treetops. 

Opening during July 2011, the innovative new attraction will be the first of its 

kind in the United States. Guests will set off on a one hour journey as they 

pedal along on specially designed FlyCycles; think of them as reclining 

bicycles suspended from a network of high tension steel cables. The course 

will take guests on a winding journey over the pine flatwoods and through 

Turkey Slough, a beautiful area of forested wetland. Guests will also get to 

pass over a pond housing George, a popular thirteen foot alligator that has 

called Forever Florida home for the last sixty plus years. 

Located east of Kissimmee and just one hour southeast of Orlando, Florida EcoSafaris has carved out a unique 

niche for itself as Central Florida‟s premier ecoȤtourism attraction. They made history back in 2009 when they 

opened the first full scale zipline canopy tour in the state of Florida. Known as the Zipline Safari, the attraction 

has since hosted tens of thousands of guests from around the world on a thrilling journey through the 

conservation lands reaching speeds up to 25 mph and heights of 55 feet. The new Cypress FlyCycle is designed 

to compliment the Zipline Safari, providing amazing new views of the conservation lands, relaxation and plenty 

of fun. 

The conservation efforts at Forever Florida are largely funded by the revenue generated by visitors to Florida 

EcoSafaris. Forever Florida has been identified by the Florida Fish and Wildlife Conservation Commission as a 

biological hotspot hosting one the highest concentrations of endangered and threatened species in the state.  

The ride technology for the new Cypress FlyCycle was developed by ECOȤAdventure Technologies and has been 

successfully operated for 4 years at the Hidden Worlds Adventure Park in Tulum, Mexico. When it opens in July 

2011, the Cypress FlyCycle will be the second FlyCycle in the world and the very first in the United States. 

Tickets for the new Cypress FlyCycle will be $45 per person. Participants will need to be at least 10 years old and 

weigh no more than 275lbs. Adventurers will be able to save with a combination Zipline Safari and Cypress 

FlyCycle ticket for just $120, a $10 savings. Other adventures offered by Florida EcoSafaris at Forever Florida 

include the fully guided Horseback Safari and Coach Safari. Advance reservations are required and can be made 

by calling 407Ȥ957Ȥ9794 ext 1. For more information, visit www.FloridaEcoSafaris.com. 

Directions: Forever Florida is located at 4755 N. Kenansville Road in St. Cloud, Florida. From east or west, take 

US 192 to Holopaw, turn south on US 441 and drive 7.5 miles. Florida EcoSafaris at Forever Florida will be on 

the east (left) side of the highway. 

Other Fun Summer ideas: 

A brand new water sport has been launched in Key West with another location due to open at Marathon in the 

next month.  The sport involves strapping on a seawater fuelled jetpack that allows the operator to fly about 

thirty feet above the surface of the water.  Each pack trails a pipe which also tethers the flyer to the small boat 

that houses the pump.  Flyers can circle, swoop and climb using intuititive flight controls whilst being held in an 

upright position.  Despite the $250 price tag for a half hour session, this is bound to catch on. For further 

information look at www.jetpackadventures.com. 

For a cheap splash park try 

Dr. P. Phillips Community 

Park, 8249 Buenavista 

Woods, Orlando, 32836. 

Splash playground is open 

daily, costs $1 per person/

session.  Sessions run 10 am 

- 2pm & 3pm - 7 pm.  There 

are also plenty of picnic 

tables and 43 acres to 

explore. 

Florida EcoSarfaris at Forever Florida 

 

 

Cover2travel.co.uk with Florida Homes and Travel 

We offer comprehensive cover for competitive prices. 

Our policies provide cover for many pre-existing medical conditions with low excesses and a superior claims 

service. 

ß Policies underwritten by AXA   Call: 0800 389 5904 

ß Terrorism Cover 

http://www.cover2travel.co.uk/09/index.aspx?rs_id=Fl_7c5adb6
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Moneycorp has added to its stable of payment solutions with its own take on PayPal, PayCollect.  Working in a 

very similar way, clients of Moneycorp will be able to request money from guests (for example) via email in 

whatever currency they require, while the guest can pay in their local currency (10 payment currencies are 

currently supported) with the paying guest knowing exactly what exchange rate they have received at the time 

of the transaction.  Currently, if a client was to pay using a debit card, the exchange rate would be calculated by 

the card company on the day the transaction is processed by them, rather than at the time of the actual online 

transaction.   

As an example, a UK owner requiring payment in US $, is invoicing a guest in Australia for US $500. He can send 

the email to the client, the client can use his Australian credit/debit card to pay in AUS $, knowing exactly what 

exchange rate he needs to pay in order for the owner to receive exactly US $500. This also makes the payment 

process very transparent, as the amount sent is the amount received.   The transaction does not necessarily 

have to include a currency transfer process, so you can use the same system to invoice an American in US $, or 

even UK £ for UK clients.  The funds can then be drawn down to whichever bank account is appropriate. 

Developed for use by businesses, the PayCollect facility has proved very successful and is being rolled out for 

private clients.  Also available is a virtual terminal - an online screen where the account holder can process 

payments over the phone directly with the guest.  The cost of the process is £4 for the transaction, and then a 

card fee of 2% or less of the actual amount (depending on which card used) which compares favourably with 

PayPal.  As with other online payment solutions you will have access to detailed reports about your transactions, 

pending payments etc.  You can also choose whether your guest pays the percentage fee, or whether you will 

absorb it, or include it within your prices so that it appears to be a 'free' facility.  With many of our owners 

expanding into different countries for rentals this new facility will be extremely helpful.   

Travel Insurance 
From Columbus 

Annual Family Policy from £71.49 
Couples Policy from £68.09 

Upper age limit now 88 years 

Please call Columbus on 0800 980 1030 and quote òfható 

http://www.columbusdirect.com/index.cfm?sourcecode=fhat  

PayCollect from Moneycorp 

CPSC Warns of Deadly Danger with Water Walking Balls 

CPSC is warning consumers that there is a combination of risks associated with Water Walking Balls (they look 

like a giant plastic hamster ball), including the potential for suffocation, as well as the potential for drowning and 

impact injuries. Because the ball is airtight, an inadequate air supply can result when oxygen is depleted and 

carbon dioxide accumulates inside the ball. Such a dangerous scenario can occur in as little as a few minutes. 

Because the water walking balls have no padding, impact injuries can occur if the balls collide with each other, or 

fall out of the pool onto concrete or other hard surfaces, such as ice or tile.   

A 25 yr old Pinellas 

County man faces 

child abuse charges 

after leaving his 

newborn son lying 

on the sidewalk af-

ter he left a 4th of 

July party too drunk 

to drive.  

Homeowners fight back 

A story that swept the TV stations in America last month was that of the Florida couple who foreclosed on a 

branch of Bank of America!  The story began when the couple received a foreclosure notice from Bank of America 

despite having purchased their Naples home in cash and not holding a mortgage with Bank of America or anyone 

else.  The couple wrote repeatedly to the bank with no joy until eventually they were forced to hire an attorney.  

The foreclosure was then finally dismissed.    The couple  sought to recover their $2,500 attorney fees from the 

bank and obtained a judgment in their favour.  Five months later, despite more letters and phone calls, the bank 

had still not paid, so the couple returned to court and obtained a writ of execution, entitling them to seize bank 

assets in payment.  On June 3rd, the couple, two sheriffs and a removal truck arrived at the bank to serve the 

writ.  The sheriff informed the shocked manager that he could either pay up or they would remove the banks 

furniture and cash!  After conferring with his superiors the manager swiftly wrote the cheque!  The interesting 

plot twist was that the couple had bought the home from Bank of America in the first place after the previous 

homeowner had defaulted on their payments. 

http://www.columbusdirect.com/index.cfm?sourcecode=fhat
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Attendance figures for theme parks last year have been released by the 

Themed Entertainment Association (TEA) showing that, despite a fall of 1.5% 

on the previous years figures, the Magic Kingdom remains the most popular 

theme park in the world - welcoming just short of 17 million visitors.  The new 

Harry Potter attraction at Universal Studios Orlando lifted figures for the two 

parks by more than 1.7 million visitors.  However, interestingly, Universal 

Studios Japan was more popular than the two Orlando parks. 

The world's most popular theme parks: 

1. Disney‟s Magic Kingdom, Lake Buena Vista, FL, USA 

2. Disneyland, Anaheim, CA, USA 

3. Tokyo Disneyland, Tokyo, Japan 

4. Tokyo Disneysea, Tokyo, Japan 

5. Disney‟s Epcot, Lake Buena Vista, FL, USA 

6. Disneyland Park at Disneyland Paris, Marne-la-Vallee, France 

7. Disney's Animal Kingdom, Lake Buena Vista, FL, USA 

8. Disney's Hollywood Studios, Lake Buena Vista, FL, USA 

9. Universal Studios Japan, Osaka, Japan 

10. Everland, Gyeonggi-Do, South Korea 

11. Disney California Adventure, Anaheim, CA, USA 

12. Islands of Adventure at Universal Orlando, FL, USA 

13. Universal Studios at Universal Orlando, FL, USA 

14. Lotte World, Seoul, South Korea 

Source: Themed Entertainment Association  

 

Legoland has published its schedule to the end of 2011.  The park will be open 

from 10 - 5 each day, and closed on Tuesdays and Wednesdays.  It will be 

open every day for the first 2 weeks after the opening on Oct 15th, during 

Thanksgiving week and during the last 2 weeks of the year.  Parking is priced 

at $12 per day. 

SeaWorld's Summer Nights Central has launched and will continue nightly until 

August 14th.  Included within regular admission price, the fun starts at 6 when 

the middle of the park comes alive with dancing and fun.  DJ's mastermind the 

events in the week with live bands taking over at weekends.  Beer, wine, 

frozen drinks and snacks will be on offer, as will a Brew Sampler for $25 giving 

unlimited samples of over 20 different beers!  

Non-profit SeaWorld & Busch Gardens Conservation Fund will award more than 

$1 million in grants this year to over 100 different wildlife projects around the 

world. 

Key West August  

Almanac, 1892- 2009 

Average High 89.6° 

Average Low 79.4° 

Mean Temp 84.5° 

12/08/1997 98°  

Record High 

11/08/1952  68° 

Record Low 

Want to take credit cards for 
your bookings, but donõt want 

any hassle?   

Then we are the company you are looking for,  
OUR SERVICES ARE DESIGNED FOR THE INDIVIDUAL OWNER 

Please contact Elaine and Pauline at enquiries@vacationcardservices.com 
Tel: 407-709-2451 or  407-557-5860 

www.vacationcardservices.com 

IN BRIEF: 

Universal Orlando has 

raised its ticket prices to 

$85 for Adults and $79 

for kids, exactly match-

ing the one day, one 

park tickets of  Walt Dis-

ney World.  Universals 

parking charge for the 

day is $1 more expen-

sive however, at $15 for 

the day. 

Fantasy of Flight in Polk 

County has a two for one 

offer this summer on 

residents rates until 

30th September.  Adult 

prices are $28.95, 

$14.95 for children and 

proof of residency is re-

quired. 

We regret that there are 

no Florida Lottery fig-

ures this month as the 

Lottery website is cur-

rently unavailable as we 

go to press.  To check 

your numbers please go 

to www.flalottery.com 

and we will have a full 

run down in September. 

 

 
04/30/11 

mailto:mailto:enquiries@vacationcardservices.com
http://www.vacationcardservices.com
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July & August Diary 

Third Annual Bastille Day Celebration  July 14th : 6:30 p.m. - 10:30 p.m. 

Experience Audubon Park's third annual Bastille Day Celebration. The event will include live music by The 

Painted Ladies, a wine walk featuring French wines, a pretend poodle, bike and scooter parades, petanque 

games, a costume contest, art and vendors. The event will be happening in the plaza that features Bikes, Beans 

& Bordeaux and Blue Bird Bake Shop. No admission charge 

Audubon Park Garden District,  1807 E. Winter Park Road , Orlando , FL , 32803,   407-590-8776  

Sixth Annual Crazy 80's Pub Crawl July 16th : 8 p.m. - 1 a.m. 

Set the clock back and take a journey back to the 80's during this downtown Orlando pub crawl. Wear your 

bright or zippered clothes, break-dancing pants, suits with thin ties and other garments from that decade when 

visiting Lizzy McCormack's Irish Pub, The Lodge, Finnhenry's, Independent Bar, The Beachum, The Social, 

Antigua, Chillers, Big Belly Brewery, Latitudes and the Wall Street Plaza's block party. Pub crawlers receive a 

free Miller Lite or Bacardi cocktail and $2 Miller Lites and $3 Bacardi mixed drinks. Advance tickets must be 

purchased before midnight on Friday, July 15 

Price:$15 (plus tax) in advance, $20 (includes tax) night of event 

Lizzy McCormack's Irish Pub, 55 N. Orange Ave. , Orlando , FL , 32801  407-426-8007  

Treasure Coast Marine Flea Market July 23 -July 24, 2011      

Vero Beach, Florida - 

Vero Beach Treasure Coast Marine Flea Market and Seafood Festival Seafood Live Oldies Music 

954-205-7813 

Anything that Floats Race, Regatta and Fireworks   August 19 - 20 2011. 

Blackwater Sound, mile marker 104, bayside, Key Largo. 

Featuring home made vessels for the regatta on Blackwater Sound followed by live music from local bands and 

fireworks over the water to close. 

Fishermen's Village Pirate Fest August 26 -August 28, 2011      

Punta Gorda, Florida - 

3 fun filled days of piracy, food, music, live entertainment, and a pirate boat parade 3 days of Indoor and 

outdoor vending!   561-792-9260  

21st Annual Caladium Festival August 26 -August 27, 2011      

Lake Placid, Florida - 

Caladiums and other plants, 110 craft booths, large car show Sat., food, entertainment, City of murals. No 

admission charge.  863-441-0585 

Hi Elle,  

After ten and a half years I've finally taken your advice and started using Moneycorp to transfer funds to our US 

Escrow account. Why ever didn't I do this before. Moneycorp made the registration so easy and I have used their 

free service twice this month. What a piece of cake it is. The funds are there by the next day and the process 

takes a few minutes. 

Having previously had two lost draft cheques, with all the problems that it causes, I won't be returning to 'snail 

mail'. 

Thanks for another great addition of the 'mag'. 

Best wishes, 

John Taylor 
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Airport Parking Help-Me-Park.com 0870 300 6009  

Attorney  Robert Hendry 001 407-843-5880  

Better Business Bureau: Florida Florida  Www.bbb.org 

Car Hire Elle Hubbard 01428 741438 Carhireflorida.net 

Credit Card Services Pauline Lowe 001 407-557-5860 www.vacationcardservices.com 

Currency Exchange Moneycorp 0207 589 3000 TTT Moneycorp Ltd 

Emigration/Visa advice Andrew Bartlett 0207 096 1227  

Homeowner Insurance Christine Allen 001 407-278-0438  Florida Chartered Insurance 

Long Term Rentals Graham Hardy 0207 193 3440 Florida Homes Only 

Mortgage/Refinance Mike Dover 001 407-924-1838 Connect Mortgage Services 

Realtor Tom Schmidt 001 407-247-3023 www.orlandovacationpropertiesforsale.com  

Taxi / Luggage & Transfers Graham Orlandoluxuryminivanshuttle.com 001-407-271-7442 

Travel Insurance Cover 2 Travel 0800 389  5904 Cover 2 Travel 

US Accountant  Jan Marie Doughty 01243 536026 www.JanDoughtyCPA.com  

UK Accts /Wills & Estate Roger Tuffin 01273 202071  

U.S. Embassy  Visa Dept 09042-450-100  Visa Dept 

Website Design Sarah Gatti 001 407-390-7000 www.fvos.com 

CONTACTS 

Linden Street Quick Dri towels cut time in the dryer by up to 33% over normal cotton towels.  We first found 

these at JC Penney's just over a year ago and brought a set home to the UK to try out.  We found that they 

worked really well, are just as soft and fluffy as normal towels but cut the dryer time, so we have now stocked 

our Florida home with a full set.  JC Penney's often have them on sale, both online and in store.  You do need to 

give them a wash or two before use to cut the lint, but these are just the ticket for saving both money on 

electricity and your cleaner's drying time! 

Visit the Downtown Disney LEGO Store on the first Tuesday of every month, between 5 p.m. and 7 p.m., and 

your kids can learn how to build a cool mini model and take it home – for free! A new model is available every 

month and is themed to that month. One free per child. Event is open to children ages 6-14 only. 

LEGO Imagination Center Downtown Disney Marketplace, 1672 East Buena Vista Dr., Lake Buena Vista, FL 32830 

Children are welcome in any Lowe‟s store, two Saturdays a month, to build a free wooden project. Each 

participant also receives a free apron, goggles, a project themed patch, and a certification of merit upon 

completion of their project. 

www.lowesbuildandgrow.com 

Subscribe Now and Receive 3 Issues Free 

Florida Homes and Travel 

Are you reading someone 

elseôs copy?  Subscribe 

now and receive 13 issues, 

for the price of 10, delivered 

to your own door or inbox!   

  

   

3 Issues Free! 

email: fhandt@btopenworld.com and quote FHANDT11 
Tel: 01428 741438  www.floridahomesandtravel.com 

http://www.bbb.org
mailto:mailto:admin@carhireflorida.net
http://carhireflorida.net
mailto:mailto:championvillas@me.com
http://www.vacationcardservices.com
mailto:mailto:Stella.Giudicelli@moneycorp.com
http://www.moneycorp.com/affiliates/microsite/index.cfm?agentid=10003655
http://Www.andrewbartlettflorida.co.uk
mailto:mailto:Christine%20Allen%20[christine.allen@floridachartered.com]
http://www.floridahomesonly.com
http://www.floridahomesonly.com
http://www.connectms.com
mailto:mailto:trsrealestate@juno.com
http://www.orlandovacationpropertiesforsale.com
http://www.orlandoluxuryminivanshuttle.com
http://www.cover2travel.co.uk/09/index.aspx?rs_id=Fl_7c5adb6
mailto:mailto:Admin@JanDoughtyCPA.com
http://www.JanDoughtyCPA.com
http://london.usembassy.gov/visas.html
mailto:mailto:sarah@fvos.com
http://www.fvos.com
http://www.lowesbuildandgrow.com
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Bakehouse Cottage, Fernhurst Road, Milland, Liphook, Hants, GU30 7LU, UK 

01428 741 438 011 441 428 741 438 fhandt@btopenworld.com 

Www.floridahomesandtravel.com www.carhireflorida.net  

Save the cost of your subscription in just two transactions! 

Call 0207 589 3000 ǘƻ ǎŜǘ ǳǇ ŀ ŦǊŜŜ ǘǊŀŘƛƴƎ ŦŀŎƛƭƛǘȅ ŀƴŘ ǉǳƻǘŜ άFlorida 

Homes and Travelέ ŦƻǊ ŦǊŜŜ ǘǊŀƴǎŦŜǊǎΦ 

Join nearly 200 other subscribers enjoying the benefits of free trading 

and online trading via the GPS system. 

Advertisers 

Advertisements are included in good faith; Florida Homes and Travel can accept no responsibility for the services 

provided. 

Car Hire for you, your family 

and your guests...  

  Car hire update  

    Some Summer Surcharges 

have been introduced by Alamo 

Budget and Dollar for travel between now and 

21 August 2011.  New supplier on board, 

Advantage by Hertz.  

For  quotes, please call 01428 741438 or email: 

admin@carhireflorida.net  

carhireflorida.net  

email Elle: admin@carhireflorida.net  

or call: 01428 741438  or free phone: 0500 50 50 87   

http://www.moneycorp.com/affiliates/microsite/index.cfm?agentid=10003655
http://www.carhireflorida.net/
mailto:mailto:admin@carhireflorida.net

